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Long Range Planning is the leading international journal in the field of long-range planning, which aims to focus the attention of senior 


managers, administrators and academics on the concepts and techniques involved in the development and implementation of strategy and 
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international basis. 


3. To develop the Journal as a forum for new thinking about 
the problems and techniques of forward planning in 
business and government, and increasingly, to generate 
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defined as dealing with the future implications of present 
decisions in terms of: 
1. Setting goals and developing strategies to achieve them. 
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grammes, and ensuring that plans are carried out. 
It concerns the planning of the total resources organization for the 
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